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A receipt is not a verdict.
A useful record makes it easier for a future reader to understand
what was done—and to discover what was not.

A website, essay, prototype, research sketch, workshop or fragrance experiment is an output.
Each output can be meaningful before it has any audience. But public statements about that
output change shape as soon as they imply usage, learning, impact, effectiveness, or
independent recognition. The evidence needed changes with the verb.

The Receipt Room is a forensic metaphor, not a tribunal. It treats assertions with curiosity rather
than suspicion. The creator gets to be both ambitious and exact. A claim can be inspiring without
being inflated: “I released a public prototype” is an honest result even when “my tool transformed
learning” is not yet supported.

The four-part record

01 / CLAIM Exactly what is being asserted?

02 / ARTIFACT What could a stranger independently inspect?

03 / INFERENCE What can reasonably follow from the artifact?

04 / LIMITS What does this record not establish?

THE CORE RULE

Label evidence at the specific claim level. A linked web page may verify that a page is
published; it does not verify the scientific accuracy of all text on that page.

Use this guide as a writing and documentation instrument. It is not legal advice, formal auditing, peer review, a
clinical tool, or a promise of long-term digital preservation.
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The evidence ladder.
Five types of support answer five different questions. They are not
universal ranks of human worth.

TYPE / QUESTION COMMON EVIDENCE COMMON OVERREACH

Activity: Did I work? Work log, drafts, notebooks “Effort guarantees usefulness.”

Output: Did I ship? Working page, file, publication “A page proves adoption.”

Usage: Did someone use
it?

Clearly defined logs, feedback “A view equals a human.”

Impact: Did something
change?

Defined outcome, comparison,
interviews

“Change must be caused by me.”

Corroboration: Who
checked?

Independent reproduction, review “One endorsement settles it.”

The ladder is a tool for choosing language, not a single causal staircase. Independent
corroboration can support an artifact’s existence without telling us whether it had impact.
Conversely, a person may describe meaningful change even when a controlled study would be
disproportionate. Name the kind of knowledge you possess.

Turn a headline into a testable sentence
Overextended: “My website changed how people understand psychology.” Better supported,
given only a published page: “I published an interactive psychology-themed website that visitors
can inspect.” Still open: whether anybody used it, learned from it, or benefited in a durable way.

YOUR DECISION

Before pressing Publish, circle the verb in your claim: attempted, built, launched, visited,
used, improved, validated. Which document supports that exact verb?
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A six-move claim audit.
Take one ambitious statement. Do not make it smaller by
habit—make it precise enough to survive investigation.

1. Copy the exact wording
Save the original claim before revising it. A screenshot or version history stops the story from changing
unnoticed.

2. Split the sentence
Underline activity, output, usage, outcome and causal language. “Launched and improved lives” contains at
least two different claims.

3. Attach the primary record
Use a permalink, downloadable manuscript, dated log or original artifact. Prefer first-hand material over a
summary of your own achievement.

4. Ask what follows
Write a one-sentence inference with no extra adjectives. “Page is public” may follow from an accessible page.
“Readers were helped” does not.

5. Try to defeat your explanation
List plausible alternatives, missing denominators, selection effects, unverifiable dates and what a sceptical
reader could not check.

6. Publish a better version
Keep the original, add a dated correction, and distinguish observed facts from interpretation and aspiration.

WORKED MICRO-AUDIT

Claim: “The archive is complete.” Artifact: a directory with 20 linked entries. Better claim:
“This page catalogues 20 entries as of the listed snapshot date.” It does not establish that no
other work exists, or that every link remains live.
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Keep an artifact ledger.
Future-you will forget why an experiment mattered. A short, dated
record can save a stranger from guessing.

One row should describe one defensible assertion, not an entire personal identity. Prefer exact
dates when recorded; do not backfill missing ones with an attractive narrative. Track the location
of the original source file separately from its marketing page.

FIELD ENTRY / EXAMPLE

Record ID RR-EX-001 (hypothetical)

Claim “A public prototype page exists.”

Artifact / source https://example.org/prototype (hypothetical)

Date and time zone 2026-10-25, if recorded at source

Source type Direct web page; creator-controlled

Evidence class Inspectable output, not impact

Inference Public file was accessible when checked

Limits / missing No usage or independent quality evaluation

Version / rights v1; author credited; licence not established

Last checked / next review Date checked; scheduled review date

The example.com-style address above is fictitious; it is a filled teaching example rather than an actual website
or claim about Sahil Tayal.

GOOD PRACTICE

Save a date-stamped snapshot or source export when lawful, record a content hash if useful,
and note whether you hold the rights needed to preserve or republish the material. A URL is a
pointer, not a guaranteed archive.
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Source reliability without
theatrics.
An evidence class describes the source and its scope—not a score
for its author.

The source questions
Origin
Is this the original artifact, a creator statement, a third-party report, or an unattributed repost?

Independence
Who benefits if the claim sounds impressive? Independence is helpful, but it does not automatically mean
correctness.

Specificity
Does the source contain the exact event, date, output or measurement being claimed? A general profile cannot
prove a particular outcome.

Reproducibility
Could another person check the original, inspect a method or reproduce the calculation? What permissions
would they require?

Age and revision
When was the source published, updated or last checked? Could the source have changed since the claim was
written?

Method and denominator
If usage, outcomes or comparisons are involved, what exactly was counted, over what window and with which
exclusions?

A screenshot may demonstrate that a message or interface existed at one moment, but can lack
surrounding context. A public site confirms access at the time of the check, yet says little about
its history, reliability or impact. A testimonial records someone’s report; it does not isolate
causes. More sources can strengthen a claim only when they add genuinely independent
information.

A MEASURED SENTENCE

“The page was reachable when inspected on 25 October 2026” is narrower and more
defensible than “the project is permanently live.”
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Record the negative space.
A mature archive has room for missing files, quiet launches, failed
experiments and changed minds.

What did not happen? Which data were never collected? What would count against the claim?
Those questions can be uncomfortable precisely because they are useful. A published record
should preserve the absence of evidence without converting it into evidence that an event never
happened.

Four caveats to look for

CAVEAT HONEST WORDING

Missing comparison “We observed a change, but there is no control or
credible counterfactual.”

Selection effects “Feedback came from people who opted to
participate; it may not represent all visitors.”

Ambiguous analytics “This metric counts events or visits, not necessarily
unique people.”

Incomplete archive “These entries are currently documented; we have not
established that the collection is exhaustive.”

A correction log is not a confession booth
It is a map of understanding. Give each revision a date, the original wording, the revised wording,
an explanation and a link to the new evidence. Avoid quietly replacing a public page with a
contradictory one. Also avoid publishing private messages or other people’s information without
permission: the demand for proof never overrules consent.

TRY THIS

Write: “We originally believed ____. We now have ____ evidence. We changed the claim to
____. One open question is ____.”
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Hypothetical audit / web
launch.
Every detail below is invented for training. It is not a record of a
real Sahilverse project.

The original boast

“Our experimental learning website transformed visitors’ ability to
focus in one weekend.”

Imaginary evidence available
The example team has a functioning page, a release note, a dated source-control commit and an
analytics export that shows 180 page events during the weekend. There is no baseline, no
definition of focus, no unique-person count, no comparison group, and no study of learning or
wellbeing.

AUDIT STEP FINDING

Claim “Transformed visitors’ focus”: an outcome and likely
causal claim

Direct artifacts Prototype URL, commit record, release note

Potential usage 180 events, not necessarily 180 people

Inference An accessible prototype existed and recorded page
events

Caveat Unknown participants, attribution, mechanisms, or
outcomes

Rewritten claim
“We published an experimental learning page and recorded 180 page events during a weekend.
We have not measured whether visitors’ focus changed.”

WHAT WOULD HELP NEXT?

A transparent definition of focus; consent-respecting measures; a comparison or careful
qualitative study; and the willingness to report neutral results.
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Hypothetical audit /
fragrance.
A second invented example shows how craft, feedback and safety
require different kinds of records.

The original boast

“Everyone loved the fragrance; our new formula is proven safe and
unforgettable.”

Imaginary records available
Suppose a maker blended three trials and asked five friends for impressions. Four described the
scent as pleasant; one preferred the earlier version. The maker kept incomplete ingredient notes,
no concentration record, no stability documentation and no independent safety review. The
friends were not a representative customer sample.

AUDIT STEP FINDING

Craft Three imagined blending trials; incomplete formula
log

Feedback Four positive comments of five convenience-sampled
friends

Safety No documented basis for a safety conclusion

Generalisation No reliable basis for claiming “everyone”

Memory / impact No later follow-up on recall, use or satisfaction

Rewritten claim
“In an informal, fictional trial with five friends, four preferred the newer scent. These impressions
do not establish general preference, product stability or safety.”

A REQUIRED DISTINCTION

Sensory preferences, repeat purchase, formula conformity, regulatory compliance and safe
use are separate claims. For real fragrance work, consult applicable safety standards and
qualified expertise; a feedback poll is not a toxicology assessment.
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Blank claim-to-proof sheet.
Use one copy per claim. Treat uncertainty as a field to fill, not an
embarrassment to erase.

01 / EXACT WORDING OF YOUR CLAIM

02 / OBSERVABLE ARTIFACT AND DIRECT URL / FILE LOCATION

03 / WHEN DID IT HAPPEN? SOURCE DATE, INSPECTION DATE, VERSION

04 / WHAT CAN A STRANGER REASONABLY INFER?

05 / WHAT WOULD DISCONFIRM IT? WHAT IS MISSING?

06 / BETTER, NARROWER PUBLIC WORDING

Choose a source class: direct artifact / self-report / external report / hypothetical illustration. Keep a copy of the
original claim. Avoid adding sensitive personal data to public records.
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A weekly evidence review.
A fifteen-minute ritual for keeping your public work intelligible. Use
it when helpful, not as another productivity contest.

WEEK OF / TIME ZONE / REVIEWER

ONE CLAIM THAT NOW HAS A BETTER ARTIFACT

ONE CLAIM THAT NEEDS A SMALLER OR MORE HONEST SENTENCE

ONE MISSING SOURCE, NEGATIVE RESULT OR FAILED LINK

ONE QUESTION A FUTURE READER STILL COULD NOT ANSWER

ONE CORRECTION OR UPDATE TO DATE AND PRESERVE

STOP WHEN YOU HAVE ENOUGH

Not everything needs to be measured. A personal sketch may remain personal; private
relationships are not raw material for public proof. Keep what is proportionate, consented to,
and genuinely useful.
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Methods, provenance, and
next doors.
A framework to keep questioning—even the framework itself.

How this field guide was made
Written as an independent educational resource for The Receipt Room. The five-type ladder and four-link audit
are authorial teaching frameworks, not validated psychometric scales or universal professional standards. The
two extended cases are wholly hypothetical, including all figures and feedback. Any public-site dates in the
accompanying register were taken from inspected pages where explicitly displayed; URLs may change. The site
performs no user tracking or automated source verification.

Selected methodological neighbours / annotated exploration
W3C, PROV-O: The PROV Ontology (2013): vocabulary for expressing entities, activities, people and their
provenance. It is an influence on thinking about traceable claims, not a certification of this site.
https://www.w3.org/TR/prov-o/

Wilkinson et al., “The FAIR Guiding Principles for scientific data management and stewardship,” Scientific Data
3, 160018 (2016): explains why findability, accessibility, interoperability and reuse matter in research assets.
https://doi.org/10.1038/sdata.2016.18

Center for Open Science, Open Science Framework: a reference point for project documentation, timestamping
and research transparency, with features and limitations to check directly. https://osf.io/

Internet Archive, Save Page Now: a public capture tool which may preserve some pages, subject to availability,
rights and capture limitations. https://web.archive.org/

Limits and attribution
No claim of independent preservation, empirical validation, accessibility certification, archive completeness or
guaranteed future URL availability is made here. Do not publish third-party content, customer records,
unpublished messages or private photos without appropriate permissions. Fonts: DejaVu Sans and DejaVu Serif,
included as permitted embedded fonts in this PDF; editorial material and visual system originally authored for
Sahil Tayal / Sahilverse.

FINAL QUESTION

Could a careful stranger describe what you made, where it came from, what you believe it
means, and what you still do not know? That is a useful receipt.


